Consumer engagement, stress, and conservation of resources theory: a review, conceptual development, and future
research agenda

Hollebeek, Linda Desiree; Hammedi, Wafa; Sirott, David E. Psychology and Marketing 2023 / p. 926-937
https://doi.org/10.1002/mar.21807 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

The effect of consumers' affective engagement on their personal data disclosure on social media
Urbonavicius, Sigitas; Hollebeek, Linda Desiree; Simanaviciute, Agne Journal of Consumer Behaviour 2025 / 28 p
https://doi.org/10.1002/cb.2481

Engaging consumers through artificially intelligent technologies: Systematic review, conceptual model, and further
research

Hollebeek, Linda Desiree; Menidjel, Choukri; Sarstedt, Marko; Jansson, Johan; Urbonavicius, Sigitas Psychology and Marketing
2024 / art. 1326454, 19 p https://doi.org/10.1002/mar.21957

The effect of consumer-perceived COVID-19 ad value on health-protective behavior: Mediating role of engagement
Rafeh, Mir Abdur; Abbasi, Amir Zaib; Hollebeek, Linda Desiree; Ali, Muhammad Asghar; Ting, Ding Hooi Health marketing quarterly

2024 / 32 p https://doi.org/10.1080/07359683.2024.2355378

Using augmented reality to strengthen consumer/brand relationships: The case of luxury brands
Arya, Vikas; Sethi, Deepa; Hollebeek, Linda Desiree Journal of Consumer Behaviour 2024 / 17 p https://doi.org/10.1002/cb.2419


https://doi.org/10.1002/mar.21807
https://www.scopus.com/sourceid/14014
https://www.scopus.com/record/display.uri?eid=2-s2.0-85150591761&origin=inward&txGid=85c7b547b7801545552e74dc00e5910e
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=PSYCHOL MARKET&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:000946658500001
https://doi.org/10.1002/cb.2481
https://doi.org/10.1002/mar.21957
https://doi.org/10.1080/07359683.2024.2355378
https://doi.org/10.1002/cb.2419

