
Consumer ethnocentrism in Estonian skin care products market
Garmatjuk, Kristina; Parts, Oliver Procedia - social and behavioral sciences 2015 / p. 610-615 : ill
http://dx.doi.org/10.1016/j.sbspro.2015.11.458

The effects of consumer cosmopolitanism on purchase behavior of foreign vs. domestic products
Parts, Oliver; Vida, Irena Managing global transitions 2011 / p. 355-370 : ill

The effects of cosmopolitanism on consumer ethnocentrism, product quality, purchase intentions and foreign product
purchase behavior
Parts, Oliver; Vida, Irena American international journal of contemporary research 2013 / p. 144-155 : ill

http://dx.doi.org/10.1016/j.sbspro.2015.11.458

