A study on effective knowledge reuse in multi-platform web applications user interfaces
Marenkov, Jevgeni; Robal, Tarmo; Kalja, Ahto PICMET '15 Conference : Management of the Technology Age : August 2-6, 2015,
Portland, Oregon, USA : conference bulletin 2015/ p. 68

Al trustworthiness and persuasive effects in users’ judgment
Lewandowska-Tomaszczyk, Barbara; Da Costa Sousa, Sonia Claudia Cultures, Narratives, and Concepts 2025 / p. 281-296
https://link.springer.com/book/10.1007/978-3-031-86158-1 https://doi.org/10.1007/978-3-031-86158-1_16

An assessment of the scope and effectiveness of soft measures to handle plastic pollution in the Baltic Sea Region
Filho, Walter Leal; Voronova, Viktoria; Barbir, Jelena; Moora, Harri; Kl6ga, Marija; Kliu¢ininkas, Linas; Klavins, Maris; Tirca,
Diana-Mihaela Marine pollution bulletin 2024 / art. 117090, 10 p. : ill https://doi.org/10.1016/j.marpolbul.2024.117090 Journal metrics at
Scopus Article at Scopus Journal metrics at WOS Article at WOS

Analysing different consumption practices among different settings
Kaufmann, Hans Rudiger; Orphanidou, Yianna; Tsangari, Haritini; Neulinger, Agnes; Kuster, Inés; Vila,Natalia; Rudawska, Iga;
Bakowska, Sylwia; Arvola, Rene Consumption culture in Europe : insight into the beverage industry 2013 / p. 258-305 :ill

Attitude towards using Fintech services : digital immigrants versus digital natives

Koroleva, Ekaterina International Journal of Innovation and Technology Management 2022 / art. 2250029
https://doi.org/10.1142/S0219877022500298

Beloved brands - insight into the formation of meaningful experience
Riivits-Arkonsuo, livi; Leppiman, Anu 14th EBES Conference - Barcelona : program and abstract book : October 23-25, 2014,
Barcelona, Spain 2014 / p. 8, 64

The betrayal puzzle : unraveling the connection between inauthenticity, corporate wrongdoing and brand betrayal with
avoidance and reparation
Ittefaq, Huma; Akhtar, Naeem; Siddiqi, Umar Igbal; Islam, Tahir; Kuzior, Aleksandra Journal of retailing and consumer services 2024

[ art. 103597 https://doi.org/10.1016/j.jretconser.2023.103597 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article
at WOS

Boosting customers’ impulsive buying tendency in live-streaming commerce: The role of customer engagement and deal
proneness

Luo, Xi; Cheah, Jun-Hwa; Hollebeek, Linda Desiree; Lim, Xin-Jean Journal of retailing and consumer services 2024 / art. 103644,
15 p. : ill https://doi.org/10.1016/j.jretconser.2023.103644 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Avrticle at
WQOS

Co-creation of service recovery and post-recovery responses : the impact of cultural values orientations and outcome
favorability
Nik Bakhsh, Naghmeh Journal of service science research 2019 / p. 133-155 https://doi.org/10.1007/s12927-019-0007-4

Compulsive buying behaviour in Estonian market
Raudsepp, Marju; Parts, Oliver Economics and business 2015 / p. 81-85 : ill http:/dx.doi.org/10.1515/eb-2015-0013

Consumer acceptance on the sensory characteristics and naturality of dry and medium dry apple ciders available on
Estonian market [Online resource]

Kuldjarv, Rain; Koppel, Kadri Tartu Ulikooli ASTRA projekt PER ASPERA : Funktsionaalsed materjalid ja tehnoloogiad : [7-8 mérts
2017, Tartu : teesid] 2017 / [1] p http:/fmtdk.ut.ee/teesid/

Consumer attitudes and concerns with bioplastics use: An international study

Filho, Walter Leal; Barbir, Jelena; Abubakar, Ismaila Rimi; Paco, Arminda; Stasiskiene, Zaneta; Hornbogen, Marie; Fendt, Maren
Theresa Christin; Voronova, Viktoria; Kléga, Marija PLoS ONE 2022 / art. e€0266918 https://doi.org/10.1371/journal.pone.0266918
Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Consumer attitudes towards the possibility of missing out a product
Jefimova, Anastasia; Parts, Oliver IMCSM Proceedings. Vol. 17, 1 2021 / p. 232-238 :ill
http://media.sjm06.com/2021/10/Proceedings_IMCSM21_Issue-1.pdf

Consumer behaviour in social media : patterns of sharing commercial messages
Riivits-Arkonsuo, livi; Leppiman, Anu International business - Baltic business development 2013 / p. 307-327 :ill

Consumer engagement with self-driving cars : a theory of planned behavior-informed perspective
Hollebeek, Linda Desiree; Menidjel, Choukri; ltani, Omar S.; Clark, Moira K.; Sigurdsson, Valdimar Asia Pacific Journal of

Marketing and Logistics 2023 / p. 2029-2046 https://doi.org/10.1108/APJML-08-2022-0654 Journal metrics at Scopus Article at Scopus
Journal metrics at WOS Article at WOS


https://link.springer.com/book/10.1007/978-3-031-86158-1
https://doi.org/10.1007/978-3-031-86158-1_16
https://doi.org/10.1016/j.marpolbul.2024.117090
https://www.scopus.com/sourceid/24024
https://www.scopus.com/pages/publications/85206988851?inward
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=MAR POLLUT BULL&year=2024
https://www.webofscience.com/wos/woscc/full-record/WOS:001344017500001
https://doi.org/10.1142/S0219877022500298
https://doi.org/10.1016/j.jretconser.2023.103597
https://www.scopus.com/sourceid/22992
https://www.scopus.com/pages/publications/85174824191?inward
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J RETAIL CONSUM SERV&year=2024
https://www.webofscience.com/wos/woscc/full-record/WOS:001104343100001
https://doi.org/10.1016/j.jretconser.2023.103644
https://www.scopus.com/sourceid/22992
https://www.scopus.com/pages/publications/85177774028?inward
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J RETAIL CONSUM SERV&year=2024
https://www.webofscience.com/wos/woscc/full-record/WOS:001126037900001
https://doi.org/10.1007/s12927-019-0007-4
http://dx.doi.org/10.1515/eb-2015-0013
http://fmtdk.ut.ee/teesid/
https://doi.org/10.1371/journal.pone.0266918
https://www.scopus.com/sourceid/10600153309
https://www.scopus.com/record/display.uri?eid=2-s2.0-85128876959&origin=inward&txGid=b8dcca33d12b456e1c1b9b5468068529
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=PLOS ONE&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000840124300022
http://media.sjm06.com/2021/10/Proceedings_IMCSM21_Issue-1.pdf
https://doi.org/10.1108/APJML-08-2022-0654
https://www.scopus.com/sourceid/21100395911
https://www.scopus.com/record/display.uri?eid=2-s2.0-85144088669&origin=inward&txGid=4b7df37aa4d7ee2526c6871e93afdf10
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=ASIA PAC J MARKET LO&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000896825700001

Consumer engagement, stress, and conservation of resources theory: a review, conceptual development, and future
research agenda

Hollebeek, Linda Desiree; Hammedi, Wafa; Sirott, David E. Psychology and Marketing 2023 / p. 926-937
https://doi.org/10.1002/mar.21807 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Consumer ethnocentrism and COO-effect’ researching history and their relationships between the stages of states’
development
Parts, Oliver Education and Economy 2007 : materials of international scientific conference 2007 / p. 91-93

Consumer journey from first experience to brand evangelism
Riivits-Arkonsuo, livi; Kaljund, Kristel, Leppiman, Anu Research in economics and business : Central and Eastern Europe 2014
/p.5-28:ill

Consumer online word-of-mouth - analysis thorugh an experience pyramid model [Electronic resource]
Riivits-Arkonsuo, livi; Leppiman, Anu 9th EBES conference - Rome : proceedings CD : January, 11-13, 2013 : faculty of
economics, Sapienza university of Rome, Rome, Iltaly 2013 / p. 1929-1934 [CD-ROM]

Consumer's journey as ambassador of brand experiences = Tarbija teekond bréndielamuste saadikuna
Riivits-Arkonsuo, livi 2015 https://www.ester.ee/record=b4524165*est

Consumption culture in Europe [Electronic resource]
Arvola, Rene "Elamus turunduses, turundus elamuses" : 5 aastat elamusturundust Tallinna Tehnikatlikoolis : konverentsi ettekannete
laiendatud abstraktide kogumik : 6. mai 2014 2014 / p. 14

Cosmopolitanism impact on product purchase behavior on the example of Slovenian and Estonian consumers
Parts, Oliver; Vihalem, Ann Baltic Business and Socio-Economic Development 2009 : 5th International Conference, Kalmar,
Sweden, September 14-15, 2009 2011 / p. 119-142 :ill

Customer journey value : a conceptual framework
Hollebeek, Linda Desiree; Urbonavicius, Sigitas; Sigurdsson, Valdimar; Arvola, Rene; Clark, Moira K. Journal of creating value
2023 / p. 8-26 https://doi.org/10.1177/23949643231157155 Journal metrics at Scopus Atrticle at Scopus Article at WOS

Customer value, customer engagement, and customer-based brand equity in the context of a digital payment app
Bapat, Dhananjay; Hollebeek, Linda Desiree Marketing Inteligence & Planning 2023 / p. 837 - 853 https:/doi.org/10.1108/MIP-09-
2022-0417 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

A decentralized distribution market mechanism considering renewable generation units with zero marginal costs
Yang, Jiajia; Dong, Zhao Yang; Wen, Fushuan; Chen, Guo; Qiao, Yichen IEEE Transactions on Smart Grid 2020 / p. 1724 - 1736
https://doi.org/10.1109/TSG.2019.2942616 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Designing a business service experience : customer's perspective on value co-creation
Kukk, Jana; Leppiman, Anu; Pohjola, Anneli Research in economics and business : Central and Eastern Europe 2014 / p. 51-64 :
ill

Does it pay to pay attention? Estimating sources of consumer inertia in car insurance market

Kepp, Kaido; Mannasoo, Kadri SSRN 2023 https://doi.org/10.2139/ssrn.4531692

Eesti elektri tarbimiskaja ja tootva tarbimise simulatsioonianaliiiis : uuringuaruanne
Kisel, Einari; Kuhi-Thalfeldt, Reeli; Agabus, Hannes; Veskioja, Kaija 2024 https://arenguseire.ee/wp-
content/uploads/2024/06/2024 _eesti-elektri-tarbimiskaja-ja-tootva-tarbimise-simulatsioonianaluus_uuring.pdf

Eesti leibkondade varad, kohustused ja joukus : leibkondade finantskiitumise ja tarbimisharjumuste uuringu tulemused
Merikll, Jaanika; R6om, Tairi 2016 http://www.ester.ee/record=b4573378%est http://www.ester.ee/record=b4576650*est

Eesti tarbija eelistusi roheline toode ei mdjuta
Vihalem, Ann Aripgev 2001 / 20. nov., Ik. 13 https://www.aripaev.ee/uudised/2001/11/19/eesti-tarbija-eelistusi-roheline-toode-ei-mojuta

Efektiivseks mitte alla jaada : lilesanne lugejale: pane 6igesti pealkirjas puuduvad kirjavahemargid
Soone, Ivar Director 2004 / 1, Ik. 28-31 https://artiklid.elnet.ee/record=b2025688*est

The effect of consumers' affective engagement on their personal data disclosure on social media
Urbonavicius, Sigitas; Hollebeek, Linda Desiree; Simanaviciute, Agne Journal of Consumer Behaviour 2025 / 28 p
https://doi.org/10.1002/cb.2481

The effects of consumer esports videogame engagement on consumption behaviors


https://doi.org/10.1002/mar.21807
https://www.scopus.com/sourceid/14014
https://www.scopus.com/record/display.uri?eid=2-s2.0-85150591761&origin=inward&txGid=85c7b547b7801545552e74dc00e5910e
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=PSYCHOL MARKET&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:000946658500001
https://www.ester.ee/record=b4524165*est
https://doi.org/10.1177/23949643231157155
https://www.scopus.com/sourceid/21101041707
https://www.scopus.com/record/display.uri?eid=2-s2.0-85161312379&origin=inward&txGid=c9a7f34ab1f7ce24c3cc34636b1a01f0
https://www.webofscience.com/wos/woscc/full-record/WOS:001107529300008
https://doi.org/10.1108/MIP-09-2022-0417
https://www.scopus.com/sourceid/144670
https://www.scopus.com/record/display.uri?eid=2-s2.0-85168151652&origin=inward&txGid=170b513f963e2594ea4322640d2986c3
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=MARK INTELL PLAN&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:001048824500001
https://doi.org/10.1109/TSG.2019.2942616
https://www.scopus.com/sourceid/19700170610
https://www.scopus.com/record/display.uri?eid=2-s2.0-85079747680&origin=inward&txGid=2ae42b89fe0ffa241b9282bad3e5c1f5
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=IEEE T SMART GRID&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000519592100069
https://doi.org/10.2139/ssrn.4531692
https://arenguseire.ee/wp-content/uploads/2024/06/2024_eesti-elektri-tarbimiskaja-ja-tootva-tarbimise-simulatsioonianaluus_uuring.pdf
http://www.ester.ee/record=b4573378*est
http://www.ester.ee/record=b4576650*est
https://www.aripaev.ee/uudised/2001/11/19/eesti-tarbija-eelistusi-roheline-toode-ei-mojuta
https://artiklid.elnet.ee/record=b2025688*est
https://doi.org/10.1002/cb.2481

Abbasi, Amir Zaib; Asif, Muhammad; Hollebeek, Linda Desiree; Islam, Jamid Ul; Ting, Ding Hooi; Rehman, Umair Journal of
Product and Brand Management 2021/ p. 1194 - 1211 https://doi.org/10.1108/JPBM-04-2020-2839 Journal metrics at Scopus Article at
Scopus Journal metrics at WOS Article at WOS

Elamusdisain ja elamusturundus [Vorguviljaanne]
Leppiman, Anu Elamusdisain turunduses : turunduse Gppetooli IV kevadkonverents : konverentsi ettekannete abstraktide kogumik :

10. mai 2016 2016 / K. 6 https://www.ttu.ee/public/m/majandusteaduskond/Sundmused/TurKonvAbstraktid.pdf

Elamusturundus ja elamusdisain : vaartuse loomine elamuste kaudu
Leppiman, Anu Kaja : kommunikatsiooni ja suhtekorralduse ajakiri 2016 / k. 7-8 https://artiklid.elnet.ee/record=b2799279*est

Energiajookide uuring : raport [Elektrooniline teavik]
Pitsi, Tagli; Gluskova, Natalja; Martverk, Madli; Oja, Leila; Liiv, Krystiine 2013
https://intra.tai.ee/images/prints/documents/138253572643 Energiajookide %20uuring.pdf

Engaging consumers through artificially intelligent technologies: Systematic review, conceptual model, and further
research

Hollebeek, Linda Desiree; Menidjel, Choukri; Sarstedt, Marko; Jansson, Johan; Urbonavicius, Sigitas Psychology and Marketing
2024 / art. 1326454, 18 p. : ill https://doi.org/10.1002/mar.21957 Journal metrics at Scopus Article at Scopus Journal metrics at WOS
Article at WOS

Essays on household consumption and income underreporting = Esseed majapidamiste tarbimisest ja sissetulekute
alaraporteerimisest
Kukk, Merike 2016 https://www.ester.ee/record=b4539647*est

Estimating consumption responses to income shocks of different persistence using self-reported income measures
Kukk, Merike; Kulikov, Dmitry; Staehr, Karsten The review of income and wealth 2016 / p. 311-333 :ill
https://doi.org/10.1111/roiw.12163 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Experiential technology brands for generation Y
Riivits-Arkonsuo, livi; Leppiman, Anu Proceedings of the International Marketing Trends Conference 2015 : Paris, 22-24 January,
20152015 /p. 1-11 :ill

An experimental study on re-ranking web shop search results using semantic segmentation of user profiles
Poppink, Bram; Frasincar, Flavius; Robal, Tarmo Electronic commerce research and applications 2023 / art. 101310

https://doi.org/10.1016/j.elerap.2023.101310 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Explaining switching behavior : consumer attention and choice in car insurance market
Kepp, Kaido; Mannasoo, Kadri SSRN 2024 / 36 p. https://dx.doi.org/10.2139/ssrn.4907134

Fair Trade and social responsibility - whose duty? Estonian consumers attitudes and beliefs
Riivits-Arkonsuo, livi; Ojasoo, Merle; Leppiman, Anu; Mand, Kristian Agronomy research 2017 /p. 1771-1781 : il
https://doi.org/10.15159/AR.17.064 Journal metrics at Scopus Article at Scopus

Forecasting demand-side flexibility of a household with dynamic consumer behavior analysis
Shahid, Arqum; Ahmadiahangar, Roya; Rosin, Argo; Korétko, Tarmo IEEE PES Innovative Smart Grid Technologies
Conference Europe (ISGT Europe 2024) : proceedings 2024 / 5 p https://doi.org/10.1109/ISGTEUROPE62998.2024.10863005

From adoption to relationships : Internet banking in Estonia
Kerem, Katri 2003

Hedonic consumption experience in videogaming : A multidimensional perspective

Hollebeek, Linda Desiree; Abbasi, Amir Zaib; Schultz, Carsten D.; Ting, Ding Hooi; Sigurdsson, Valdimar Journal of Retailing and
Consumer Services 2022 / Art. 102892 https://doi.org/10.1016/.jretconser.2021.102892 Journal metrics at Scopus Article at Scopus
Journal metrics at WOS Article at WOS

How do You ride an elevator? Passenger in-cabin behavior analysis on a smart-elevator platform

Robal, Tarmo; Reinsalu, Uljana Smart Life and Smart Life Engineering : Current State and Future Vision 2025 / p. 209 - 236
https://doi.org/10.1007/978-3-031-75887-4_10

Individual differences in sensitivity to bitterness focusing on oat and pea preparations
Vaikma, Helen; Metsoja, Grete; Bljahhina, Anastassia; Rosenvald, Sirli Future foods 2022 / art. 100206
https://doi.org/10.1016/).fufo.2022.100206 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Interrelations between retail service satisfaction and customer loyalty : a holistic perspective = Kaubandusteenusega
rahulolu ja lojaalsuse vahelised suhted: holistiline kasitlus


https://doi.org/10.1108/JPBM-04-2020-2839
https://www.scopus.com/sourceid/144666
https://www.scopus.com/record/display.uri?eid=2-s2.0-85097135120&origin=resultslist&sort=plf-f&src=s&sid=bba68ae5a7650d6409e3d821c31a7161&sot=b&sdt=b&s=DOI%2810.1108%2FJPBM-04-2020-2839%29&sl=31&sessionSearchId=bba68ae5a7650d6409e3d821c31a7161&relpos=0
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J PROD BRAND MANAG&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000597859900001
https://www.ttu.ee/public/m/majandusteaduskond/Sundmused/TurKonvAbstraktid.pdf
https://artiklid.elnet.ee/record=b2799279*est
https://intra.tai.ee/images/prints/documents/138253572643_Energiajookide uuring.pdf
https://doi.org/10.1002/mar.21957
https://www.scopus.com/sourceid/14014
https://www.scopus.com/pages/publications/85181493334?inward
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=PSYCHOL MARKET&year=2024
https://www.webofscience.com/wos/woscc/full-record/WOS:001136719500001
https://www.ester.ee/record=b4539647*est
https://doi.org/10.1111/roiw.12163
https://www.scopus.com/sourceid/20142
https://www.scopus.com/record/display.uri?eid=2-s2.0-84923098508&origin=inward&txGid=4e24989ac5da60977904ebb6f341f1b9
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=REV INCOME WEALTH&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:000382959900006
https://doi.org/10.1016/j.elerap.2023.101310
https://www.scopus.com/sourceid/15057
https://www.scopus.com/record/display.uri?eid=2-s2.0-85172125462&origin=inward&txGid=87d2933bb01160d9665d2fe8809f2818
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=ELECTRON COMMER R A&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:001086832400001
https://dx.doi.org/10.2139/ssrn.4907134
https://doi.org/10.15159/AR.17.064
https://www.scopus.com/sourceid/21100201050
https://www.scopus.com/record/display.uri?eid=2-s2.0-85034653368&origin=inward&txGid=ecbde5015d43f8ed1d8f770a444163f4
https://doi.org/10.1109/ISGTEUROPE62998.2024.10863005
https://doi.org/10.1016/j.jretconser.2021.102892
https://www.scopus.com/sourceid/22992
https://www.scopus.com/record/display.uri?eid=2-s2.0-85121749827&origin=inward&txGid=8f1d72efc366e02b146d6cb6bb8a722f
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J RETAIL CONSUM SERV&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000820184700018
https://doi.org/10.1007/978-3-031-75887-4_10
https://doi.org/10.1016/j.fufo.2022.100206
https://www.scopus.com/sourceid/21101060444
https://www.scopus.com/record/display.uri?eid=2-s2.0-85142146461&origin=inward&txGid=64252db5e91816fc2fe53c66062de0d5
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=FUTURE FOODS&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000909516700009

Soone, Ivar 2007 https://www.ester.ee/record=b2239876*est

Kliendikeskne teenindamine [Elektrooniline teavik]
Teichmann, Mare 2001 https://www.ester.ee/record=b1516989*est

Kliendikeskne teenindus
Siirak, Virve Eesti Paevaleht 1999/ 20. mai, Ik. 6

Light at the end of the tunnel : Visitors' virtual reality (versus in-person) attraction site tour-related behavioral intentions
during and post-COVID-19

ltani, Omar S.; Hollebeek, Linda Desiree Tourism Management 2021 / art. 104290 https://doi.org/10.1016/j.tourman.2021.104290
Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Millennials’ brand attachment and ecological systems theory [Online resource]
Riivits-Arkonsuo, livi; Leppiman, Anu Proceedings of 15th International Marketing Trends Conference : January 21st-23rd 2016,
Venice 2016/ p. 1-12 : ill http://mww.marketing-trends-congress.com/archives/2016/pages/PDF/RIVITS-ARKONSUO_LEPPIMAN.pdf

Mobile app vs. desktop browser platforms : the relationships among customer engagement, experience, relationship
quality and loyalty intention

Khan, Imran; Hollebeek, Linda Desiree; Fatma, Mobin; Islam, Jamid Ul; Rather, Raouf Ahmad; Shahid, Shadma; Sigurdsson,
Valdimar Journal of Marketing Management 2023 / p. 275-297 https://doi.org/10.1080/0267257X.2022.2106290 Journal metrics at
Scopus Article at Scopus Journal metrics at WOS Article at WOS

Oliver Parts: Z-s6jamasin on toonud kaasa ostuhiisteeria, venelased kraabivad kokku nii kulda kui naistepesu
Parts, Oliver delfi.ee 2022 QOliver Parts: Z-s6jamasin on toonud kaasa ostuhiisteeria, venelased kraabivad kokku nii kulda kui naistepesu

Online word-of-mouth in experience marketing, the voice of the consumers : on the example of Estonian social media
users

Riivits-Arkonsuo, livi; Leppiman, Anu Listening to Consumers of Emerging Markets : proceedings of the 2014 Annual Conference
of the Emerging Markets Conference Board 2014 / p. 344-349

Online word-of-mouth on brands and experience marketing
Riivits-Arkonsuo, livi; Leppiman, Anu Journal of management and change 2014 / p. 43-55 :ill

Osta, voi mitte osta?
Sarv, Robert Studioosus 2011 / k. 28-29 https://www.ester.ee/record=b1558644*est

Purchase, storage, and preparation of eggs and poultry in selected European countries : a preliminary study
Koppel, Kadri; Timberg, Loreida; Shalimov, Roman British food journal 2015 / p. 749-765 : ill https://doi.org/10.1108/BF J-01-2014-0021
Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Quality labels in Estonian food market : do the labels matter?
Riivits-Arkonsuo, livi; Leppiman, Anu; HartSenko, Jelena Agronomy research 2016 / p. 896-906 : ill
http://ise.elnet.ee/record=b2860784~S1*est Journal metrics at Scopus Article at Scopus

The role of consumer speech acts in brand activism: A transformative advertising perspective
Fletcher-Brown, Judith; Middleton, Karen; Thompson-Whiteside, Helen; Turnbull, Sarah; Tuan, Annamaria; Hollebeek, Linda Desiree

Journal of Advertising 2023 / 20 p https://doi.org/10.1080/00913367.2023.2288828 Journal metrics at Scopus Article at Scopus Journal
metrics at WOS

Rolle der Nachhaltigkeit beim Konsum von SiiBigkeiten durch Kinder

Ludin, Daniela; Wellbrock, Wanja; Miiller, Erika; Gerstlberger, Wolfgang Dieter; Schatzle, Caroline; Schwinghammer, Philipp
Nachhaltiger Konsum : Best Practices aus Wissenschaft, Unternehmenspraxis, Gesellschaft, Verwaltung und Politik 2021 /s. 783—
796 https://doi.org/10.1007/978-3-658-33353-9_47

"Rule-of-Thumb" consumption in the Baltic States
Ridala, Svetlana Journal of international research publications : economy & business 2012 / p. 204-219

"Rule-of-thumb” consumption in the Baltic States [Electronic resource]
Ridala, Svetlana Doctoral Summer School 2011 : doctoral school in economics and innovation : 25-28 July 2011, Viinistu, Estonia

2011 / [CD-ROM] https://artiklid.elnet.ee/record=b2469686*est

Seasoned sprat products acceptance in Estonia and in Thailand
Timberg, Loreida; Koppel, Kadri; Kuldjérv, Rain; Chambers IV, Edgar; Soontrunnarudrungsri, Aussama; Suwonsichon, Suntaree;
Paalme, Toomas Journal of aquatic food product technology 2014 / p. 552-566 : ill https://doi.org/10.1080/10498850.2012.735748


https://www.ester.ee/record=b2239876*est
https://www.ester.ee/record=b1516989*est
https://doi.org/10.1016/j.tourman.2021.104290
https://www.scopus.com/sourceid/16547
https://www.scopus.com/record/display.uri?eid=2-s2.0-85099656603&origin=inward&txGid=97794f7ee18922f3d9e27a12a42b7c8e
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=TOURISM MANAGE&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000684564200005
http://www.marketing-trends-congress.com/archives/2016/pages/PDF/RIIVITS-ARKONSUO_LEPPIMAN.pdf
https://doi.org/10.1080/0267257X.2022.2106290
https://www.scopus.com/sourceid/19700187623
https://www.scopus.com/record/display.uri?eid=2-s2.0-85135760553&origin=inward&txGid=c92ceb66c2b32d8446e9f30ac12867ac
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J MARKET MANAG-UK&year=2023
https://www.webofscience.com/wos/woscc/full-record/WOS:000842999500001
https://epl.delfi.ee/artikkel/96627779/oliver-parts-z-sojamasin-on-toonud-kaasa-ostuhusteeria-venelased-kraabivad-kokku-nii-kulda-kui-naistepesu
https://www.ester.ee/record=b1558644*est
https://doi.org/10.1108/BFJ-01-2014-0021
https://www.scopus.com/sourceid/144664
https://www.scopus.com/record/display.uri?eid=2-s2.0-84921807459&origin=inward&txGid=84e6851b846830171db0c25f3af0d2c6
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=BRIT FOOD J&year=2015
https://www.webofscience.com/wos/woscc/full-record/WOS:000350575100019
http://ise.elnet.ee/record=b2860784~S1*est
https://www.scopus.com/sourceid/21100201050
https://www.scopus.com/sourceid/21100201050
https://doi.org/10.1080/00913367.2023.2288828
https://www.scopus.com/sourceid/28179
https://www.scopus.com/record/display.uri?eid=2-s2.0-85181221252&origin=inward&txGid=4fa25831ffdd1cb00a3a076b04f32fed
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J ADVERTISING&year=2023
https://doi.org/10.1007/978-3-658-33353-9_47
https://artiklid.elnet.ee/record=b2469686*est
https://doi.org/10.1080/10498850.2012.735748

Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article at WOS

Sensory and chemical profiles of Finnish honeys of different botanical origins and consumer preferences
Kortesniemi, Maaria; Rosenvald, Sirli; Laaksonen, Oskar; Vanag, Anita; Ollikka, Tarja; Vene, Kristel; Yang, Baoru Food chemistry

2018/ p. 351-359 : ill https://doi.org/10.1016/j.foodchem.2017.10.069 Journal metrics at Scopus Article at Scopus Journal metrics at
WOS Article at WOS

A Study of Non-Performing Loan Behaviour in P2P Lending under Asymmetric Information
Zou, Zongfeng; Chen, Huixin; Zheng, Xiaosong Transformations in business and economics 2017 / p. 490-450
http://www.transformations.knf.vu.It/42c/article/astu

A study on effective knowledge reuse in multi-platform web applications user interfaces
Marenkov, Jevgeni; Robal, Tarmo; Kalja, Ahto PICMET '15 : proceedings : Management of the Technology Age 2015 / p. 1351-

1361 : ill https://doi.org/10.1109/PICMET.2015.7273083

Studying the incorrect user behaviour in sophisticated self-service portal user interfaces
Marenkov, Jevgeni; Robal, Tarmo; Kalja, Ahto Proceedings of the 8th Annual Conference of the Estonian National Doctoral
School in Information and Communication Technologies : December 5-6, 2014, Rakvere 2014 / p. 71-74 : ill

Sustainability and consumer behaviour : literature review
Vaikma, Helen 2022 https://esn-
network.com/fileadmin/user_upload/documents/2022/ESN_Sustainability Consumer_Behaviour_Literature Review Publish_06Dec22.pdf

Zero-COVID and retail : using multi-wave data to examine the role of perceived risk and psychological factors in shopping
abandonment

Akhtar, Naeem,; Ittefaq, Huma; Siddiqi, Umar Igbal; Islam, Tahir; Hameed, Zahid; Kuzior, Aleksandra Journal of retailing and
consumer services 2024 / art. 103737 https://doi.org/10.1016/j.jretconser.2024.103737

TalTechi turunduse dotsent: turunduse paradigma on muutunud
Riivits-Arkonsuo, livi BestMarketing.ee 2023 TalTechi turunduse dotsent: turunduse paradigma on muutunud

Tarbija kditumisest kauplustes
Niit, Eeva-Liisa; Arvola, Rene Saldo 2002 / 2, k. 31-32

Tarbija teekond esmakogemusest brandisaadikuni [Elektrooniline teavik]
Riivits-Arkonsuo, livi "Elamus turunduses, turundus elamuses" : 5 aastat elamusturundust Tallinna Tehnikatlikoolis : konverentsi
ettekannete laiendatud abstraktide kogumik : 6. mai 2014 2014 / k. 10

Tarbijakoolitus toetab miiiiki
Parts, Oliver Aripgev 2002 / 4. juuni, Ik. 14

Tarbijast bréndisaadikuks ehk s6numi liikumine labi tarbija [Vérguvailjaanne]
Riivits-Arkonsuo, livi Elamusdisain turunduses : turunduse dppetooli IV kevadkonverents : konverentsi ettekannete abstraktide

kogumik : 10. mai 2016 2016 / Ik. 8 https://www.ttu.ee/public/m/majandusteaduskond/Sundmused/TurKonvAbstraktid.pdf

Tarbijast brandisaadikuks ehk sonumi lilkkumine tarbija kaudu
Riivits-Arkonsuo, livi Kaja : kommunikatsiooni ja suhtekorralduse ajakiri 2016 / Ik. 19-20 https:/artiklid.elnet.ee/record=b2800067*est

Teenusedisain - tooriist, mis aitab astuda sammu teenusest elamuseni
Kukk, Jana Kaja : kommunikatsiooni ja suhtekorralduse ajakiri 2016 / k. 11-12 : ill hitps:/artiklid.elnet.ee/record=b2799409*est

The assets, liabilities and wealth of Estonian households : results of the household finance and consumption survey
Merikdill, Jaanika; R66m, Tairi 2016 http://www.ester.ee/record=b4557533*est

The Baltic way to the welfare state and high consumption : changes in behavior of consumer living in islands of the
Baltic Sea and their shopping trips in Tallinn, Helsinki and Riga
Juurikas-Lindroos, Karin EIRASS Conference : June 28-July 2, 2007, San Francisco 2007

The effect of consumer values on engagement and behavioral intent : moderating role of age
Kautish, Pradeep; Hollebeek, Linda Desiree; Khare, Arpita; Rather, Raouf Ahmad Managing Disruptions in Business : Causes,
Conflicts, and Control 2022 / p. 263-289 https://doi.org/10.1007/978-3-030-79709-6_14

The effects of consumer cosmopolitanism on foreign purchase behavior
Parts, Oliver; Vida, Irena AIB-SE 2010 conference proceedings : 27-29 October, USA, Florida St Pete beach : memory stick 2010 /
[17] p https://www.aijcrnet.com/journals/Vol_3_No_11_Novembe_2013/19.pdf


https://www.scopus.com/sourceid/20576
https://www.scopus.com/record/display.uri?eid=2-s2.0-84893956503&origin=inward&txGid=550c4f6e1af9d1a2573f0277340c3f7c
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=J AQUAT FOOD PROD T&year=2014
https://www.webofscience.com/wos/woscc/full-record/WOS:000343281200004
https://doi.org/10.1016/j.foodchem.2017.10.069
https://www.scopus.com/sourceid/24039
https://www.scopus.com/record/display.uri?eid=2-s2.0-85034592678&origin=inward&txGid=902e9a01134f07ba4970dc7b4f70b07a
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=FOOD CHEM&year=2021
https://www.webofscience.com/wos/woscc/full-record/WOS:000419102000043
http://www.transformations.knf.vu.lt/42c/article/astu
https://doi.org/10.1109/PICMET.2015.7273083
https://esn-network.com/fileadmin/user_upload/documents/2022/ESN_Sustainability_Consumer_Behaviour_Literature_Review_Publish_06Dec22.pdf
https://doi.org/10.1016/j.jretconser.2024.103737
https://www.bestmarketing.ee/uudised/2023/02/06/taltechi-turunduse-dotsent-turunduse-paradigma-on-muutunud
https://www.ttu.ee/public/m/majandusteaduskond/Sundmused/TurKonvAbstraktid.pdf
https://artiklid.elnet.ee/record=b2800067*est
https://artiklid.elnet.ee/record=b2799409*est
http://www.ester.ee/record=b4557533*est
https://doi.org/10.1007/978-3-030-79709-6_14
https://www.aijcrnet.com/journals/Vol_3_No_11_Novembe_2013/19.pdf

The effects of consumer cosmopolitanism on purchase behavior of foreign vs. domestic products
Parts, Oliver; Vida, Irena Managing global transitions 2011 / p. 355-370 : il

The effects of cosmopolitanism on consumer ethnocentrism, brand origin identification and foreign product purchases
Parts, Oliver International journal of business and social research 2013 / p. 30-44 : ill

The effects of cosmopolitanism on consumer ethnocentrism, product quality, purchase intentions and foreign product
purchase behavior
Parts, Oliver; Vida, Irena American international journal of contemporary research 2013 / p. 144-155 : ill

The effects of cosmopolitanism on Estonian and Slovenian consumer choice behavior of foreign versus domestic
products = Kosmopolitismi moju Eesti ja Sloveenia tarbijate ostukiditumisele vilismaiste versus kodumaiste toodete
valikul

Parts, Oliver 2011

The measurement of consumer ethnocentrism and COO-effect in consumer research
Parts, Oliver Transformations in business & economics 2007 / 1, p. 139-154
https://www.researchgate.net/publication/288884643_The_measurement_of consumer_ethnocentrism_and_COO_effect in_consumer_research

The motives of chocolate consumption among Estonians and Russians in Estonian market

Pjatakova, Liia; Parts, Oliver 21st International Scientific Conference Smart and Efficient Economy : Preparation for the Future
Innovative Economy : proceeding of selected papers : May 19-20, 2016, Brno, Czech Republic 2016 / p. 206-211 : ill
http://mwww.icem.It/public/icem/ICEM 2016_selected%20papers.pdf

The role of brand community identification and reward on consumer brand engagement and brand loyalty in virtual brand
communities
Kaur, Harsandaldeep; Paruthi, Mandakini; Islam, Jamid Ul; Hollebeek, Linda Desiree Telematics and informatics 2020 / art.

101321, 11 p. . ill https://doi.org/10.1016/).tele.2019.101321 Journal metrics at Scopus Article at Scopus Journal metrics at WOS Article
at WOS

The role of cosmopolitanism in consumer choice behavior
Vida, Irena; Parts, Oliver; Kunz, M.B. 2011 MBAA International Annual Conference, March 23-25th, 2011, Chicago : proceedings
2011 /p. 20-25

The role of cosmopolitanism in consumer ethnocentrism, knowledge of brand origins and foreign purchase behaviour
Parts, Oliver; Vida, Irena; Vihalem, Ann University-business cooperation Tallinn 2011 2011 / p. 259-276 : ill

Towards adaptive web - analysing and recommending web users' behaviour = Veebikasutajate kditumise analiiiis ja
soovitused adaptiivse veebi loomiseks
Robal, Tarmo 2012 https://www.ester.ee/record=b2862251*est

Turunduse alused
2003 https://www.ester.ee/record=b1820995*est

Turunduse alused
2008 https://www.ester.ee/record=b2400306*est

Toostusliku ostukiitumise isedrasused
Vihalem, Ann Eesti Valismajanduse Teataja 1993 /7, Ik. 68-70

Toostusspetsialistide infovajadused ja infootsikditumine = Information needs and information-seeking behaviour of
specialists in industry
Tibar, Aiki 2001 https://www.ester.ee/record=b1506396*est

Using augmented reality to strengthen consumer/brand relationships: The case of luxury brands
Arya, Vikas; Sethi, Deepa; Hollebeek, Linda Desiree Journal of Consumer Behaviour 2024 / 17 p https://doi.org/10.1002/cb.2419

Uuring: inimesed eelistavad liftis seista alati sama koha peal

Harrik, Airika novaator.err.ee 2025 Uuring: inimesed eelistavad liftis seista alati sama koha peal Uuring: inimesed eelistavad liftis seista alati
sama koha peal https://doi.org/10.1007/978-3-031-75887-4_10

Vastutustundlik tarbijakditumine ja ettevotlus: kuidas tosta teadlikkust inimkonna moéjust planeedile?
opleht.ee 2022 Vastutustundlik tarbijakaitumine ja ettevétlus: kuidas t6sta teadlikkust inimkonna m&just planeedile?

Ulikooli uurimisto6: tarbijad on Ukraina séja tottu muutunud Venemaa suhtes vaenulikumaks


https://www.researchgate.net/publication/288884643_The_measurement_of_consumer_ethnocentrism_and_COO_effect_in_consumer_research
http://www.icem.lt/public/icem/ICEM_2016_selected papers.pdf
https://doi.org/10.1016/j.tele.2019.101321
https://www.scopus.com/sourceid/20896
https://www.scopus.com/record/display.uri?eid=2-s2.0-85075966545&origin=inward&txGid=f73986f474a0e5b0798c18c798470242
https://jcr.clarivate.com/jcr-jp/journal-profile?journal=TELEMAT INFORM&year=2022
https://www.webofscience.com/wos/woscc/full-record/WOS:000510316000002
https://www.ester.ee/record=b2862251*est
https://www.ester.ee/record=b1820995*est
https://www.ester.ee/record=b2400306*est
https://www.ester.ee/record=b1506396*est
https://doi.org/10.1002/cb.2419
https://novaator.err.ee/1609607501/uuring-inimesed-eelistavad-liftis-seista-alati-sama-koha-peal
https://doi.org/10.1007/978-3-031-75887-4_10
https://opleht.ee/2022/12/vastutustundlik-tarbijakaitumine-ja-ettevotlus-kuidas-tosta-teadlikkust-inimkonna-mojust-planeedile/

Pohlak, Keneli arileht.delfi.ee 2023 https://arileht.delfi.ee/artikkel/120209070/ulikooli-uurimistoo-tarbijad-on-ukraina-soja-tottu-muutunud-
venemaa-suhtes-vaenulikumaks https://digikogu.taltech.ee/et/ltem/36609509-3c1c-4fec-a100-23bd9ac54a02

U3yyeHne 3aKkOHOMepHOCTeN NOTPEOUTENLCKOro NoBeAeHUA HaceneHus
Luks, T.; Pettai, Iris MpuknagHble coumansHo-reorpaduyeckme nccrefoBanus : Tesnchbl AOKMaA0B pecnybriMkaHCKoro ceMuHapa-
coBelligHua, TapTy, 26 aHBapsa 1984 1984 / c. 119-121 https://www.ester.ee/record=b1269134*est

K npo6neme ynpaBneHusi noTpebHOCTsIMU B NpoLecce NoBbILeHus 3¢hPeKTMBHOCTY OOLLIECTBEHHOTO NPOU3BOACTBA
Kerem, Kaie NonmrakoHoMuyeckve npobrembl NoBbILeHUs 3heKTUBHOCTM NPOM3BOACTBA : Te3uchbl AoknagoB Xl pecnybrvkaHcKom
Hay4HO-npakTndeckon koHdepeHumn, NatsCCP. r. KOpmana, 26-27 mas 1977 r. 1977 / ¢. 121-123
https://www.ester.ee/record=b2327368*est

HekoTopble BO3MOXXHOCTU YBENUYEHUSA OPUEHTUPOBAHHOCTU Ha NOTPeoUTENs B 6bLITOBOM 06CNyKMBaHUN
Lumiste, Rein MNpobremb! dyHKUMOHUpOBaHWS cdepbl obenykusanus 1987 / c. 41-56

HekoTopble 3aKOHOMEPHOCTH JIMYHOro NOTPEObNIEHUsA HaceneHusi U pa3BUTUE NPOU3BOACTBA
Purga, U. ViHteHcndukaums n acbdextrBmsauma npounssoacTsa 1989/ c. 94-100

OpueHTauus Ha noTpeduTenen B TeOPUN U NpaKTUKe MEHEDKMEHTa
Kannike, Svetlana "Uhiskonna arengu majandus- ja sotsiaalprobleemid "globaalse kiila" tingimustes" : EABA teaduslik-praktilise
konverentsi materjalid 2008 / c. 153-160 : un

CornacoBaHue MHTepPeCOB Npon3BoaUTeNnen u NoTpeduTenen ToBapoB HapOJHOro NOTpe6neHns

Kerem, Kaie 3akoHoMepHOCTV pasBUTUS NMPOM3BOACTBEHHbLIX OTHOLLEHWUN | MaTepuaribl MeXpecnybrmkaHCKOM Hay4YHO-MeTOANYECKOM
KOHbepeHUmn npenofaBaTener kadeap nonmMTuieckor akoHoMmm By3oB Mpubarmuiickux pecnybrmk (Manaxra, 29-31 mas 1975r.)
1975/ c. 153-154 https://www.ester.ee/record=b3822722*est


https://arileht.delfi.ee/artikkel/120209070/ulikooli-uurimistoo-tarbijad-on-ukraina-soja-tottu-muutunud-venemaa-suhtes-vaenulikumaks
https://digikogu.taltech.ee/et/Item/36609509-3c1c-4fec-a100-23bd9ac54a02
https://www.ester.ee/record=b1269134*est
https://www.ester.ee/record=b2327368*est
https://www.ester.ee/record=b3822722*est

